P1225

RAN-1808060401060012

RAN-1808060401060012

M.Com. (Marketing Mgt) (Sem. - I) Examination November - 2025

International Marketing (Paper - III)

[ Total Marks: 50

(D

Yl : / Instructions

GUisd £ldd [o1dl Grarag] Uz 292 duidl,

Fill up strictly the above details on your answer book.

Seat No.:

.

Student’s Signature

u.l1.

u.2.

u.2.

u.3.

u.3.

541 Gir wUul.

2leigR W12 g 69 7

ARl (01U gL ¥ g Uuod 917
cll[oo1 earvailid s3l.

Uela vled 97

Ulss2 @lsied 9 697 GELEQIL AL,

DN B~ W N

[4la8 sudlatl 2taan @asdl dudl sudlatidl asadl w2 [l x1iaEd Geugd (13)
2ol 54l <A 2udid © d [A21d4R 1ueal.

YAl

AR HISE9L 9 97 Sucdlvil 2UaRREl HISE2L Ry 5H oAU ©9 del 510l (13)

AL $3U.

Yed HeloyHee uxeodl ulsul [@2a41z 14004,

sYal

Us(orol g 697 MidrEl HS2aME Uslorard]l st U [AadaR 8 dvil., (13)

~

W4 (B1) 25 <leauil. (sifugl o)

1. wliaEla &ilas [@Qaza
2. alas e
3. 6lles Al Bl 2SHISRA

(o) 3% %edl:

[Q2adl 218l |2l sigleiGu A5, 2220154 80 &l a4 el UsAAIYds ddl clles
221UA 531 89, eIz SuUAl YIS L22UHL VoL 67 UFUL 69, IR cell ALARRIEIM [AzARQIHI
Vet USSR GRL Bul. GeLeUL s, iR 22120154 2l olonHl ud9l sul, AR dsd
izglds dgladidl Al 5241 usdl 51291 § AL uuild d yzigdild ulvj ¢d. 24 g2
520l W2, 220159 Ald 2l d2m i 2ailds wiE Qi ozal dll 207 5304 dedl Hed
vids(aa s, dutin Aldl Aesid 2isdar 12wl sig Al 214 2ailqs dizglas Adled
Al (2191 2018 2204wl K1 sl

RAN-1808060401060012 |

[1]

[PT.O.]

P1225



Q.1.

Q.2.

Q.2.

Q.3.
Q.3.

Q4.

Nk =

(@)

w =

(b)

A«El]l [Quila, 22120154 viizg(quiHi da 531 2@l ¢dl, el d 2allqs sigl zizslasd
AUorAML [«dg01 21l 22 [Gudl Horold S5l 2AEAI0 A 515 UE Sl €dl, sdlR
22120154 Ul[HUH *Id UHIGLA He 2152 52l Sdl. WRQIH, 220153 viizg[quimi gl
224 o1t 529 usul. vl odld 9 5 Als WSR2 ugadl sdl dd 2aulqs 2dzglail »id
uedl2lld 243U Geulgdl, (BHAl vt UHIAAL HYSUAIA 243U Gedlddl UR HUHUR
AV 8, sl Udd AfRs clles 210t o014l v 9,

YAl :

viizgfaumi z2Roisd 51 [ 91 ? dd widEla EBami Hiqdlsgl [
ies@eell [Aetadl 218 il sl

wlg VlARRIEIY WSR2 Helorz dLl5, Al SUHE UAAAL USAL AN 22130154 HI2 5
woldi Yyl ?

ENGLISH VERSION

Answer in short.

What is Transfer Pricing?

What do you understand by Multinational Corporation?
Define Leasing.

What is Product?

What is Product line? Give examples.

Explain in detail, how different companies or organizations adopt different
International Product Line for the success of their companies.

OR
What is International Marketing? Discuss the reasons for companies going for
International Marketing.

Explain in detail the channel Management Selection Process.

OR
What is Packaging? Write a detailed note on role of Packaging in International
marketing.

Short note on: (Any 2).
International Physical Distribution.
Global brand.

Brand Names & Trademarks.

Case Study:

Starbucks, the world’s largest coffeehouse chain, has successfully established
its brand in over 80 countries. While the company is highly successful in the United
States, its international expansion posed unique challenges. For instance, when
Starbucks entered the Chinese market, it faced cultural differences because tea was
traditionally the preferred beverage. To overcome this, Starbucks adapted its menu
by Introducing beverages such as green tea lattes and localized food items. They also
designed stores with a blend of Western café style and local cultural aesthetics to
appeal to Chinese consumers.

In contrast, Starbucks struggled in Australia, where it failed to understand
the local coffee culture. Australians preferred independent cafés with strong coffee
flavors, while Starbucks offered a standardized menu at premium prices. As a
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result, Starbucks had to shut down many stores in Australia. This shows how global
marketing success depends on adapting products, pricing, and promotional strategies
to suit local cultures and preferences while maintaining a consistent global brand
identity.

Questions:

1. Why did Starbucks fail in Australia? Relate it to the concept of standardization vs.
adaptation in international marketing.

2. As an international marketing manager, what measures would you suggest for
Starbucks before entering a new country?
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